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ABSTRAK

Pandemi COVID-19 memiliki dampak di berbagai sektor, salah satunya di
perbelanjaan toko dan mall yang menjual gawai seperti Toko Las Vegas Royal
Plaza. Gawai menjadi kebutuhan utama dalam kehiudpan. Sehingga produsen
gawai berlomba-lomba untuk mempromosikan produknya dan keunggulan yang
bisa memenuhi kebutuhan serta keinginan masyarakat. Persaingan yang ketat
memerlukan strategi komunikasi pemasaran yang terencana dalam mendapatkan
perhatian dan hati masyarakat. Penelitian ini menggunakan metode deskriptif
kualitatif. Tujuan penelitian ini untuk mengetahui strategi komunikasi pemasaran
PT. World Innovative Telecomunication (OPPO Indonesia) Toko Las Vegas
Royal Plaza Surabaya. Menggunakan teknik memperoleh data secara primer yang
mencakup wawancara, observasi serta dokumentasi dan data sekunder data yang
diperoleh dengan berbagai macam data dan teori guna melengkapi data yang
berhubungan dengan topik penelitian. Kemudian dianalisis menggunakan
Integrated Marketing Communiaction. Hasil penelitian menunjukkan strategi
komunikasi pemasaran yang dilakukan oleh PT. World Innovative
Telecomunication (OPPO Indonesia) Toko Las Vegas Royal Plaza Surabaya
selama bulan November 2020 mengacu pada model Komunikasi Pemasaran
Terpadu (Integrated Marketing Communication) yaitu Direct Marketing, Sales
Promotion, Public Relation, Personal Selling, Advertising, Publicity, Event,
Interactive Marketing. PT. World Innovative Telecomunication (OPPO
Indonesia) Toko Las Vegas Royal Plaza gagal melakukan Promosi Penjualan,
Publisitas, Periklanan dan Event.

Kata Kunci  : Strategi Komunikasi Pemasaran, Promosi, Gawai OPPO,
IMC
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ABSTRACT

The COVID-19 pandemic has had an impact on various sectors, one of
which is in shopping stores and malls that sell gadgets such as the Las Vegas
Royal Plaza Store. Devices are a major need in life. So that gadget manufacturers
are competing to promote their products and advantages that can meet the needs
and desires of the community. Intense competition requires a well-planned
marketing communication strategy to get people's attention and hearts. This study
used descriptive qualitative method. The purpose of this study was to determine
the marketing communication strategy of PT. World Innovative
Telecommunications (OPPO Indonesia) Las Vegas Royal Plaza Surabaya. Using
the technique of obtaining primary data which includes interviews, observations
and documentation and secondary data, the data obtained with various kinds of
data and theories in order to complete the data related to the research topic. Then
analyzed using Integrated Marketing Communication. The results showed that the
marketing communication strategy carried out by PT. World Innovative
Telecomunication (OPPO Indonesia) The Las Vegas Royal Plaza Surabaya store
during November 2020 refers to the Integrated Marketing Communication model,
namely Direct Marketing, Sales Promotion, Public Relations, Personal Selling,
Advertising, Publicity, Events, Interactive Marketing. PT. World Innovative
Telecommunications (OPPO Indonesia) The Las Vegas Royal Plaza store failed
to carry out Sales Promotion, Publicity, Advertising and Events.

Keyword : Marketing Communication Strategy, Promotion, OPPO
Device, IMC
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