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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui tingkat pengaruh pesan iklan 

homeshopping di ANTV terhadap minat beli masyarakat Kecamatan Gubeng 

Surabaya selama masa pandemi. Teori yang digunakan adalah Teori AIDDA & 

S.O.R (Stimulus, Organism, Respon). Teori berhubungan antara pesan komunikasi 

dan reaksi. Metode yang digunakan dalam penelitian ini adalah metode 

kuantitatif, dengan menggunakan kuisioner dalam mengambil kesimpulan data. 

Teknik sampling dalam penelitian ini menggunakan kuota sampling. Berdasarkan 

penelitian yang telah dilakukan, maka peneliti menarik kesimpulan bahwa adanya 

pengaruh signifikan pesan iklan homeshopping di ANTV terhadap minat beli 

masyarakat Kecamatan Gubeng Surabaya selama masa pandemi. Koefisien 

korelasi sebesar 0,694 dengan kecenderungan pengaruh sebesar 64,4%. 

Komunikan mampu menerima dan mengolah stimulus dari pesan iklan sehingga 

terjadi perubahan sikap yaitu minat melakukan transaksional sebesar 64,4%. 

 

Kata kunci : Iklan, Teori AIDDA, Teori S.O.R 

 

 

ABSTRACT 

 

 This study aims to determine the level of influence of homeshopping 

advertising messages on ANTV on the buying interest of the people of Gubeng 

Subdistrict, Surabaya during the pandemic. The theory used is AIDDA & S.O.R 

(Stimulus, Organism, Response) theory. The theory of the relationship between 

communication messages and reactions. The method used in this study is a 

quantitative method, by using a questionnaire in taking data conclusions. The 

sampling technique in this study uses quota sampling. Based on the research that 

has been done, the researchers concluded that there was a significant effect of 

home shopping advertising messages on ANTV on the buying interest of the 

people of Gubeng Subdistrict, Surabaya during the pandemic. The correlation 

coefficient is 0.694 with a tendency of influence of 64.4%. The communicant is 

able to receive and process the stimulus from the advertising message so that 

there is a change in attitude, namely the interest in doing transactional by 64.4%. 

 

Keywords: Advertising, AIDDA theory, S.O.R . theory 
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